
TERMS AND CONDITIONS OF THE NEWSLETTER
'SHOP FOR €45 AND GET A T-SHIRT FOR €1'

§ 1
Definitions

The provisions in the hereby terms and conditions mean:

1. Campaign – the campaign for the Bolf store customers who make a purchase for a minimum of
€45.

2. Promoter - 'BOLF SPÓŁKA Z OGRANICZONĄ ODPOWIEDZIALNOŚCIĄ" SPÓŁKA
KOMANDYTOWA located at ul. Kożuchowska 32, Zielona Góra, Poland registered in the National
Court Register by the District Court in Zielona Góra - Division VIII of the National Court Register
number 0000529285, NIP (Tax Identification No.): PL9291861928, REGON: 360003583, e-mail
address: social@denley.pl.

3. Promotional Product – a T-shirt provided by the Promoter that can not be exchanged for any type
of funds or other product, moreover, it can not be traded in other terms than those specified in the
hereby terms and conditions.

4. Participant – a natural person being an adult, who resides in the European Union, who makes a
purchase as a consumer within the meaning of Art. 22 of the Polish Civil Code, who has become
familiar with the content of the hereby terms and conditions and who has accepted its provisions.

5. Website – the online page www.bolf.eu that is managed by the Promoter for the purpose of the
day-to-day service of Campaign promotion and communicating with Participants in matters
concerning the Campaign.

§ 2
General provisions

1. Campaign shall be conducted in accordance with the principles set forth herein.

2. Campaign is conducted on the territory of the European Union from March 23rd, 2017 until April
30th, 2017 or until the stock runs out. Participants shall be informed when the Promotional Products
are out of stock with relevant information on the website referred to in Art.1 point 5 of terms and
conditions and at the Promoter premises.

3. Promotional Products can not be shipped outside the territory of the European Union.

§ 3
Campaign rules

1. The Participant for every spent amount of minimum €45 in the Promoter’s shop for Promoter’s
products gains the right to purchase the Promotional Product in the form of a T-shirt worth €12.95
for €1.

2. The Participant has the right to choose the size of the Promotional Product. The model and colour
of the Promotional Product shall be chosen randomly by the Promoter.

3. For one order, the Participant is entitled only to one Promotional Product.
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4. The quantity of the Promotional Products is limited.

5. If the particular size is to be out of stock, the Promoter is obliged to choose and send to the
Participant the most approximate size.

6. In order to make a return of the whole order or its part, the Customer is obliged to return the 
Promotional Product.

7. If the Participant makes a return of the whole order or its part and does not return the Promotional
Product, the Promoter shall reduce the return amount by €11.95 – the regular price of the 
Promotional Product. 

8. The Campaign does not combine with any other promotional or marketing activities of the
Promoter.

§ 4
Final provisions

1. The hereby terms and conditions apply from the beginning of the Campaign, i.e. March 23rd,
2017.

2. The terms and conditions shll be accessible within the period of the Campaign in the
headquarters of the Promoter and on the Internet website specified in Art.1, point 5 herein.

3. Taking part of the Participant in this Campaign is equivalent to accepting the provisions of the
hereby terms and conditions.

4. In all matters concerning this Campaign and not regulated by the hereby terms and conditions,
the relevant provisions of Polish law shall apply.

5. In the event where any provisions of the hereby terms and conditions occurred to be invalid,
inconclusive, unenforceable or have been proclaimed by an administrative or judicial authority as
such, or their legal status, or the interpretation of the law has changed, which makes executing of
certain provisions of the terms and conditions impossible, the remaining provisions shall remain in
effect, the Promoter, guided by good faith and the obligation of protecting the rights of consumers,
shall establish a substitute provision suitable for execution with effect possibly close to the original
provision.

6. All contents contained in advertising and promotional materials are only informational, additional
to terms and conditions. Only the provisions of the terms and conditions and provisions of Polish
law are binding.

7. This Campaign is not a game of chance or a mutual bet of which the outcome is random (based
on draw) within the meaning of Art.2 of the Act of 19 November 2009 on gambling (i.e. Journal of
Laws of 2016, item 471, as amended).

8. The Promoter reserves the right to change the provisions of the terms and conditions during the
Campaign, provided that such changes shall not deprive the Participants of their rights acquired
under the hereby terms and conditions. Any changes shall be made in the form of annexes to the
terms and conditions marked with the next number and date. The information about the annexes to
the terms and conditions shall take place in the same way as the announcement of the regulations,



i.e. in the forms, as claimed in Art.1 point 5 of the terms and conditions.


